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	EU Turkey Global Bridge Building 
Initiative 2013
(EU-Turkey Business Connectivity on 
Egyptian, Tunisian and Palestinian Markets) 

	


· Are you looking for new and promising tourism and tourism projects?

· Do you need partners who enhance your competitiveness?

· Are you interested in support for entering new markets?

· Do you like to save time & money by entering 3 markets at once?

If you say “yes” to one of these questions, please have a look to the 

Tripartite Business Matchmaking Events sponsored by

	European Union Delegation to Turkey

	Ministry of economy Turkey

Union of Chambers and Commodity Exchanges of Turkey TOBB


The EU Delegation to Turkey has launched a new initiative titled EU-Turkey Global Business Bridges in partnership with the Ministry of Economy of Turkey and the Union of Chambers and Commodity Exchanges of Turkey (TOBB). The initiative aims at facilitating trade and investment partnerships between EU and Turkish companies in third countries by organizing three business matchmaking events in 2013 in Turkey, Egypt and Tunisia. 

One of the identified industries is tourism and related services in Egypt and Tunisia.
The matchmaking events will assist companies from EU to get new business opportunities, in a time where it is crucial to balance declining markets in the Euro Zone by new markets outside Europe. Turkish companies can expand their operations in the Southern Mediterranean Region in cooperation with their EU partners. Egypt and Tunisia are now looking for value proposals and reliable business partners to explore the opportunities after the political changes. The initiative offers businessmen first-hand information and contacts to potential partners, experience and market know-how in EU, Turkish, Egyptian, Palestinian and Tunisian markets. 

Business opportunities for EU-Turkish co-operations exist in the following areas: 

· Joint development of new tourism projects and touristic programs in the target countries  

· Marketing and sales of touristic programs, conference services, and projects
· Technical and economic advice for clients, firms etc. 

· Support of local enterprises through external know-how (engineering, planning, modernization, maintenance, quality assurance, controlling, training etc.) 

· Financial participation in local enterprises, project financing solutions  

· Cooperation in R & D  

Experts assist participating companies in the search for potential counterparts, to meet them, to receive information on important subjects of the business cooperation, and to identify special solutions (technologically, financially) for projects in the above mentioned industry. 

Insight views into new developments, markets and technologies, as well as acquisition support on concrete offers will be given by the project. Participating companies will have individual contacts with their potential partners, with representatives of legal authorities, with public and governmental organizations. The visit program is aimed to fit the individual demand of the participants. 

Contact
EU: Mr. Claus D. Hagenhoff • ITM International Trade Marketing GmbH • PO Box 1320 • D-61364 Friedrichsdorf 

Mobile: (+49-172) 670 10 70 • Fax: (+49 6172) 7572-99 • E-Mail: ch@itm-online.de • skype cdhagenhoff

Turkey: TOBB: Ms. Tuğçe Ersan / 0312-218-2436, Ms. Irmak Atalay / 0312-218-2438
 E-Posta: gbbi@tobb.org.tr • http://businessbridges.tobb.org.tr • www.eu-turkeyglobalbusinessbridges.eu
This document is prepared by the DFC Group (Barcelona, Spain), financed under the European Union (EU) - funded project titled “Technical Assistance for Matchmaking Events under the Global Business Bridges Initiative”
Tourism in Egypt

The location of Egypt prepares the country for all year round tourism: Sea resorts are active 11 months a year due to stable and warm weather. Prior to the revolution, Egypt was receiving close to 15 million international arrivals. The visitor arrivals have dropped to 10 million in 2011, but are expected to reach pre-revolutionary levels in mid of 2013. Large hotels dominate: The national average is 207 beds per hotel. Five star hotels host the largest share of visitors: 42% of 50 million nights of stays in 2010 were in five star hotels. 

Despite high brand reputation, tourism in Egypt is not diversified. Cultural travels prefer 20% of visitors, with key destinations in Ancient Egyptian sites and modern Cairo. Sun and Sea attract 80% of tourists, visiting the resorts mainly on the Red Sea and Mediterranean, including scuba diving.
Growth opportunities in tourism can be seen in the conference tourism: It is an emerging branch where low operating costs and widespread English proficiency (35% of population) constitute main advantages. 

Another area of growth is ecotourism, which is already emerging in Egypt, where visiting natural heritages on the Nile River and Oases in the desert come up. According to UNWTO, Ecotourism captured 7% of the global tourism market in 2007 and is an industry growing in double digits. Smaller and environmentally and socially responsible hotels, excursion organizations and souvenirs can attract the increasingly environmentally conscious tourists. EU and Turkish firms can bring know-how and marketing capabilities to help diversify Egyptian tourism.
Tourism in Tunisia

Tunisia is an important tourism destination with 7 million tourists coming to a country of 10.5 million. The most important bottleneck is the low value added: On average 500USD spending per tourist, compared to 850USD in Egypt. This is the result of a combination of factors like some luxury hotels offering low prices: A room in a five star hotels may cost as low as 50 Euros in a high season, besides the lack of high quality options for dining and souvenirs; the lack of entertainment alternatives; and a general difficulty in moving around the country.

Moreover there is no diversification in tourism, which is focused chiefly on sun and sea tourism on the eastern coast and a smaller degree of heritage tourism around Tunis. 
Tunisia was visited by seven million tourists a year prior to the revolution. There was a drop to below 5 million in 2011 due to the turmoil, but the Ministry of Tourism foresees 20% growth a year, with the numbers to reach pre-revolutionary levels in 2013. The country has a rich historical heritage: 8 UNESCO heritage sites with 10 applications pending for being selected by UNESCO.

Growth opportunities can be developed by a diversification: For instance the desert tourism is increasing in popularity. The Qatari Diar Real Estate company is building a USD80 million luxury resort in the western desert. Besides that, high value added tourism can be offered by a luxury and small hotels with spa and wellness. And tourism related activities such as restaurants and local crafts (carpets, pottery, ironwork, leather) can explore more income per traveler.
Small luxury hotels and local arts & crafts manufacturers from Tunisia, Turkey, EU can cooperate to benefit from the potential of high value added tourism in Tunisia.

In the long run tourism can be one of the locomotive sectors of Tunisian economy through the adoption of a clear overall strategy that will entail anything from improvement of physical infrastructure to a legal reform to promote FDI in hospitality and catering. 
Tourism in the Palestine Territories

Tourism is a very important sector and the main source of income for the country. Incoming tourists count to 2 MN, mainly Christian visitors. This segment reached its peak. As a second group of incoming tourist the country is keen to get more Muslim visitors. Contacting the largest tourism companies in Indonesia, Malaysia, and Turkey started, those who organize the pilgrimages tour to Mekka. The Palestinian Territories are a Holy Land also for Muslims as they go to Jerusalem, Bethlehem prior to their pilgrimages to Mekka.
Now there is new board for cooperation between the private and public sector on how to market and develop a strategy for the tourism. One step is a classification for getting the quality. The sector participates in the leading international tourism fairs.

According to the Palestine Central Bureau of Statistics, the number of hotel rooms in PAL increased from 2,000 in 1995 to 7,000 in 2012 and will reach 11,000 in 2013 due to many reconstructions. The number of PAL tour guides is about 200. Academies teach already topics for tourism at Universities in Bethlehem and Jerusalem, Hebron, and Gaza.
Business Opportunities for EU and Turkish Enterprises

The tourism industry shows many new business opportunities in the target countries, which businesses out of Europe and Turkey can jointly explore. The objective of the matchmaking event in Turkey is therefore, to present and visualize the manifold opportunities for EU-Turkish business activities in Egypt, Tunisia, and the Palestinian Territories. Topics such as joint project development, know-how and technology transfer, investment shall be discussed besides the issue of how to make business and how to operate in Egypt, Tunisia, and the Palestinian Territories.  
Turkish – EU Matchmaking Event 

The event offers interested businesses from the mentioned industries the possibility to build up new and influential contacts in the target countries, to intensify existing contacts or to obtain a first-hand impression on the economic situation and opportunities. The matchmaking event is an active workshop for businesses, during which the participants receive information regarding ongoing plans and projects, have direct negotiations between enterprises and prepare first drafts of co-operations. Another topic will be the presentation of financial programs for projects or target countries. Workshops and trade fair visits will be organized, in addition to visits of companies and project sites. The participating businesses will be carefully prepared and advised by the assigned experts. Together with the project partners in Turkey and business associations, the experts will research suitable partners in the target countries, with which the business meet during the panels. The participating companies will be individually supported in terms of organization, laws and tax issues, and interpretation services where needed.
Fees: The participation is free of charge. 
Travel: Flight to and from Antalya and hotel accommodation in Antalya can be booked individually or by local booking service in Turkey. Flight and hotel cost will be covered by the participants. 

